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JULY SCHOOL HOLIDAYS
The July School Holidays begin on the 1st of July. To 
activate the precinct and attract families and tourists 
Harbourside Shopping Centre will be installing an ice rink 
in the Harbourside Amphitheatre from the 1st – 16th July 
inclusive. The campaign will be called the Harbourside 
Icecapades in Darling Harbour and will also feature 
special winter dining offers from our bars and restaurants.

I am pleased to welcome the new Billabong store to 
the Centre with a vibrant new fitout.  Mamak’s Village, 
Malaysian Restaurant, continues to fitout on the upper level.  
The Foodcourt furniture has begun to be installed and will 
be completed by the end of June.  The Foodcourt Amenities 
have also opened with a new refurbishment.  We will be 
continuing our Capital Expenditure program with new 
lighting in the coming months.  The B-class hoarding at the 
Western entrance has been replaced with ATF fencing and 
I will provide updates on the removal of the site sheds on 
this side as soon as we are advised. 

 

We are very much looking forward to Harbourside’s 
“Icecapades” Ice Rink activation for the school holidays, 
located at the front of the Centre.  The Darling Square 
residential tower tenants have commenced moving in, 
with approximately 250 apartments.  The new CBA 
commercial building next to the ICC is expected to house 
approximately 2500 staff who will be gradually moving 
in from July. 

I would like to welcome two new members of the Centre 
Management Team, Marlinda Gibson, Administration 
Manager and Giselle Mendez is our new Receptionist.  
For any accounts and rental enquiries, please contact 
Marlinda.

Kind regards 

 Alexa Arnott  
Centre Manager

MARKETING UPDATE

  

ICECAPADES
in darling harbour

  

ICECAPADES
in darling harbour

NEW YEAR’S EVE 2017
New Year’s Eve events are already starting to be advertised 
across Sydney. If you have an event that you would like 
Harbourside to promote on the NYE at Harbourside website, 
please email through details and artwork for your event to 
jade.maharaj@mirvac.com.

Closer to the end of the year Centre Marketing are also 
happy to support your events with posters in Centre or the 
digital screens so don’t forget to get in touch with Jade to 
discuss options! 
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TOURISM TALK
HELLO SYDNEY! DISCOUNT CARD
We will be sending you a form shortly for the opportunity 
to update your offer or to get involved in the Hello Sydney 
discount card for visitors to Sydney. This card is a great 
incentive for visitors to Sydney to visit Harbourside to shop 
and dine.
 
We currently promote the Hello Sydney discount card via 
Google Search Engine Advertising, Business Events Sydney 
clientele, on board the Shopper Hopper, through multiple 
tourism marketing channels along with in-Centre signage.
 
For more information on the Hello Sydney card, visit www.
hello.sydney or contact Jade Maharaj to discuss more.

DESTINATION NSW DARLING HARBOUR 
VISITOR PROFILE
Below is some key information about visitors to Darling 
Harbour. Please have a read at your leisure as it may be 
helpful for your business.

OVERVIEW
This visitor profile provides a snapshot for the year ended 
December 2016, as well as visitation trend information for 
Darling Harbour. 

All the figures in this profile relate to visitors who stayed 
overnight in NSW and visited Darling Harbour unless 
otherwise specified. 

In the year ended (YE) December 2016, the total number of 
international and domestic overnight visitors to NSW who 
visited Darling Harbour was 4.2 million. Darling Harbour 
visitors account for almost a third (33%) of total overnight 
visitors to Sydney Tourism Region.

BUSINESS EVENTS SYDNEY PIPELINE 
OF ACTIVITY
We have committed 8,300 Hello Sydney discount cards to 
the following Meetings, Incentives, Conferences and Events 
(MICE) at the ICC to incentivise their visit to Harbourside.
 

23-26 July 2017 - Institute of Internal Auditors
 
6-13 August 2017 - IEEE Conferences
 
18-21 September 2017 - World Chambers Congress 2017
 
13-17 October 2017 - AIPPI Conference 2017
 
November 2017 - IEEE Nuclear Science & Digital 
Imaging Conference
 
Please remember to fill in your Hello Sydney retailer tracking 
sheets so we can determine the return on investment for this 
distribution.
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KEY ICC EVENTS TOTAL ESTIMATED ATTENDANCE FOR JULY: 26,050

EVENT DATE EXPECTED ATTENDANCE
  2017 NSW TEACHERS FEDERATION 1/07/2017 – 4/07/2017 700 
ANNUAL CONFERENCE
CONVENTION 2/07/2017 – 7/07/2017 1,800
ODMA 2017 7/07/2017 – 9/07/2017 4,500
ENTERTAINMENT EVENT - TICKETED 7/07/2017 
REAIE LANDSCAPES OF IDENTITY  13/07/2017 – 16/07/2017 1,500
MEETING/SEMINAR 13/07/2017 250
ASSOCIATIONS FORUM NATIONAL CONFERENCE 2017 16/07/2017 – 18/07/2017 400
AIFST 2017 CONFERENCE 16/07/2017 – 19/07/2017 600
THE INSTITUTE OF INTERNAL AUDITORS  
INTERNATIONAL CONFERENCE 2017 (IIA 2017) 19/07/2017 – 29/07/2017 2,500
FUNCTION/ BANQUET 21/07/2017 550
FUNCTION/ BANQUET 22/07/2017 1,300
FSC LEADERS’ SUMMIT 2017 25/07/2017 – 26/07/2017 600
SECURITY EXHIBITION & CONFERENCE 2017 26/07/2017 – 28/07/2017 5,000
EXHIBITION TRADE 28/07/2017 350
FUNCTION/ BANQUET 29/07/2017 1,200
CONVENTION  29/07/2017 – 30/07/2017 800
MEETING/SEMINAR 29/07/2017 4,000

• The number of international visitors to Darling Harbour 
in YE December 2016 was 2.3 million, up 13% 
when compared to YE December 2015. 

• Of all international visitors that spent a night in NSW 
in YE December 2016, nearly two thirds (61%) visited 
Darling Harbour. 

• The majority of international visitors to Darling Harbour 
came for Holiday purpose (66%) while 23% were 
Visiting friends or relatives and 8% came for Business 
purpose. 

• The top five international markets who visited Darling 
Harbour were China (18%), USA (11%), the UK 
(10%), New Zealand and Korea (6% each). Visitors 
from Thailand and Japan recorded the strongest 
growth rates over the past year, up 32.5% and 31.8% 
respectively. 

• The most popular activities for international visitors to 
Australia who visited Darling Harbour were eating out 
at restaurants and cafés (95%), sightseeing (86%) and 
going shopping (85%). 

• Just under half (48%) of international visitors who visited 
Darling Harbour were unaccompanied travellers (a 
large proportion of them in their 20s), 22% travelled 
as an adult couple (a large proportion aged 55 and 
over), while 14% travelled with their family.

• The youth market (15-29 years) accounted for 37% of 
the total international visitors to Darling Harbour. The 
second largest age group was 55 and over (22%), 
followed by the 30 to 39 year olds (20%). 

• Over half (55%) of all international visitors to Darling 
Harbour were first time visitors to Australia while 45 
per cent had visited Australia before.

VISITOR PROFILE (YEAR ENDED DECEMBER 2016) 

INTERNATIONAL VISITORS

DOMESTIC OVERNIGHT VISITORS

• There were 1.9 million domestic overnight visitors to 
Darling Harbour in the year ended December 2016. 

• Of all domestic overnight visitors that spent a night 
in NSW in YE December 2016, 6% visited Darling 
Harbour. 

• Domestic overnight visitors to Darling Harbour were 
mainly travelling for the purpose of Holiday (47%), 
while 26% came to for Business purposes, and 25% 
came to Visit friends or relatives. 

• The most popular activities for domestic overnight 
Holiday visitors to Darling Harbour, were eating out at 
restaurants (91%), sightseeing/looking around (52%), 
going shopping (48%), and going to the beach (32%).

• Domestic overnight visitors to Darling Harbour were 
mostly interstate visitors (66%). 

TOTAL VISITORS

Year End  
December 2013

3.8

Total Overnight Visitors 
to Darling Harbour  

(in millions)

Year End  
December 2013

3.8

Year End  
December 2013

4.1

Year End  
December 2013

4.2

Year End  
December 2013

4.0
Note: The numbers are rounded to the first decimal place. Source: International Visitors Survey (YE December 2013 to YE December 2016) and National Visitors 
Survey (YE December 2013 to YE December 2016), Tourism Research Australia.



Drive is a Mirvac initiative that provides 
an integrated marketing platform that 
can assist retailers in realising their full 
sales potential. All Drive programs are 
designed to assist in maximising retailer 
sales in collaboration with Centre 
Management teams. To benefit from the 
following Drive activities available in 
your centre, please contact your centre 
marketing team. You can download a 
copy of the Drive Information booklet 
at www.harbourside.com.au/DRIVE

Start is designed to assist both 
incoming stores and refurbishing stores 
to promote themselves to the shopping 
centre’s customers. The Start program 
involves working in closely with the 
centre’s Shine program and can assist  
in building awareness about 
your store opening, product offer  
and opening (re-opening) campaigns. 
You can essentially be marketing your 
new store before you even open.

Exposing customers to your marketing 
message is a key element in unleashing 
your store’s sales potential. Shine is 
designed to give you the opportunity 
to communicate information about your 
store to the centre’s customers utilising 
the centre’s resources. You can utilise 
the Shine program to lift the profile 
of your promotions, announce new 
products and promote sales and store 
events. The key is to plan ahead for 
peak promotional periods and to utilise 
as many mediums available to you to 
maximise the impact of your message. 

The Shine mediums available at this 
centre include:
• Facebook
• Posters
• Super Screen
• Touch Screen Directory Boards
• Website

Rewards is a sales-linked reward 
program that is designed to encourage 
your store to reach a set monthly sales 
target.
By participating in the Rewards 
program you have the opportunity 
to pick up a bonus for your team for 
achieving great sales. Sales targets 
are set for selected retailer categories 
around the first of the month. All stores 
that exceed their sales target receive 
a congratulatory gift/reward. This 
program is a fantastic opportunity to 
reward your staff for doing a great 
job. This program should be partnered 
with the Shine or Ignite program to 
maximise results!

The Accelerate program is a 
comprehensive program that 
identifies areas of opportunities in 
regards to store presentation, visual 
merchandising and customer service.
Identifying areas of improvement 
with regards to customer service and 
product offer in your business can be 
difficult when you are looking from the 
inside out. Sometimes all it takes is a 
set of fresh eyes or the proper tools to 
assist you in self evaluating your store. 
The Accelerate program gives retailers 
access to a comprehensive range of 
professional advice on all facets of 
their stores from visual merchandising, 

store presentation, customer service 
and sales. Mirvac can assist with 
these tools so you can start identifying 
areas that can be improved on so that 
you can get on with the business of 
retailing to your full stores potential. 
While on the Accelerator program it 
is compulsory that you participate in 
both the Shine, Ignite and Reward 
program.

A resource Library is available for 
all retailers to access. The library of 
self-help retail resources and industry 
information is available to assist 
retailers to develop their business skills 
and keep up to date with the latest 
industry information. 

Give your store an instant boost with 
Ignite. Ignite is a short term, high 
impact promotion to build awareness 
of your store or a new product quickly. 
To take part in the Ignite initiative, 
simply provide a prize/s to be used 
on the Centre’s digital or social media 
platforms to giveaway. Providing an 
instant giveaway, is the perfect way to 
get your product or store in front of the 
thousands of followers that the Centre’s 
have, whether it be via the website, 
Facebook, Instagram or a digital mail-
out. This program has the power to 
ignite sales and interest in your store 
and encourage new customers

PROMOTE ON  
HARBOURSIDE.COM.AU
Please send through any promotions 
you are running to jade.maharaj@
mirvac.com. and they will be 
uploaded to the website. 
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